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Rising up: Festival Place (left) has transformed its offer, while Bluewater (right] remains attractive to shoppers
UK MaLL RANKINGS

Top marks tor centres with
facilities, families and food

By GRANAW PARKER The research highlights the emer-  According to analysis by TW |

Festivil Place at Basingstoke is the
L'K's most improved shopping mall,
according 1o astudy by TW Research
Assorciattes o Caurston Herd.

The researchers attemptod to nms-
sere the atractiveness of individiral
shopping malks by allocating points
[ior size, temant mix, tpe of scheme,
wigkly footfall and Buwcilides weailable.

On this basis, Festival place, refin-
Bished and extended by Grosvenor
Last vear, has rocketed np from 915t
place to 10th In the UK hicrarchy.

Attractive destination

The research shows thal while siesc
mmatbters, i is ol e only leataee that
creates adominant shopping centre.

Twer ol the largest 100 schemes in
the UK, the Wythenshawe Shopping
Centre in Manchester and Braclknell's
Chzrles Square, do not even featurein
the LIE's top 200,

Other feaures thas are considered
attractive by shoppers, retailers and
investors, such as a food court or
criwche, win pointsin the rankings, The
presence of integrated tramsport links,
suveh a5 bus and teain statdons: and
other facilities, such as libracies, post
offices and markets also et points,

gence ofa premier lesgue of 21 malls.
A number of these, such as Brent
Crossin London, sre already planning
o increase their dontinance with
MEjor exlensions.

Taking up space

Maore than 28 000 el units within
the UK's leading S00 schemes were
idbentifien]. More than 20,000 of these
are gccupled by companies with
turnovers of more than £35 million.
imvodving 1, DO difTerent Fuscins, wd
foarther underlines the: stranglchold
it o kiples Diave om UK retail,

Tor 1D UK MaLLs

Rank 2004 (Rank 2000)

111} Bhuewater, Kent

212 MatroCerdre, Gateshead

3 14 Maadowhall, Shaffield

4 (1) | akeside, Fasex

5 (6] Trafford Centre, Menchester
B 1) Merry Hll, Uudley

T (7} Thee CentrabE, Mille Keyies
8 (3] Eldon Sxeare, Newcastlz

9 (14) Whtgift Centre, Croydon

10 (91} Festival Place Basingstaka

Source: W Research Associales

Rescarch Associates. Clinton Cards is
the UK leading sccupier of shopping
centre space, followed by Boots the
Chemist and Claires Accessories.
Climans beais its larger rivals, becanse
in mary of the bigeer wnd better malls
it neeuples more than one sore.

Peudential Proporty Investment
Wemapers, owner uf The Mall al Crilsbs
Ganseway and the arndale shopping
centres in Manchester wnd Luton,
emeries ad the leading investordinan-
awerof shopping centees, followed by
Capital Shopping Centres and The
Mall Corporation. The data highlights
the trend for third -sary portlolios 1o
be handled by fewer managers,

Dromatlilsens is the leading manag-
ing agent for shopping centres in the
UK. followed by Jones Lang La%alle.
This market is also seeing consolida-
tiom. with the biggest agents increas-
ing their domimmnoe,

O b Dt tinges sicle. D2 Delsenlizun
Tie Lewng is the leading legting agent of
centre space, followed by Churston
Heard and Lunsen Mirchenall.
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